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NICOLE FARHI 

Nathalie Lambert is the director 
of the Halcyon Gallery in London

As a Frenchwoman living in Britain, 
Nathalie Lambert, 36, feels a certain 
affinity with the designer Nicole Farhi. 
Aside from that prosaic connection, she 
also feels an aesthetic empathy. ‘I work 
in a gallery and I love that Farhi draws 
constant inspiration from art. She’s 
always done this – her autumn/
winter 2012 collection was inspired by 
art nouveau and Klimt… I love the idea 
of art inspiring art!’ For her current 
spring 2013 collection Farhi was inspired 
by the Carrara marble quarries in Italy 
and two of Lambert’s favourite sculptors, 
Lorenzo Quinn and Mauro Perucchetti, 
use the same marble in their work.

She has followed the label for more 
than 10 years, after discovering it at 
the Milan store 10 Corso Como. 

She relishes the ‘Britishness’ that Farhi 
injects into her Parisian style. She adds, 
‘My work requires me to be stylish. I like 
to be elegant, understated. Nicole Farhi’s 
range offers me that subtle elegance.’ 

When Lambert first moved to London 
from Paris she could only dream of 
affording much of the designer’s 
collections. She started small, with 
a T-shirt and began adding a carefully 
chosen piece each season. In the past 
four years she has been able to afford to 
indulge her passion for the line more 
wholeheartedly, purchasing anything 
from seven to 15 pieces a year. If a 
piece really grabs her she will buy 
two. One of last summer’s 
favourites was a linen 
shirt-dress, which she 
bought in a ‘deep, strong 
blue and a shimmery grey. 
I team them with a jacket 
for work and at weekends 
roll up the long sleeves.’

Are there times when she doesn’t 
respond to the collection? ‘Even if 
I dislike the prints in a season, or things 
I want just don’t suit my shape, I am 
never stuck for items to buy,’ she says. 
‘I spend hours trying on and thinking. 
I go away and come back and always 
end up finding something.’ 

So what breeds such loyalty? ‘The 
service is really personal, you feel cared 
for. I particularly love 202, the shop, 
café and restaurant in Notting Hill.’ 

As a size 6, with a boyish figure, she 
also adores the designer’s ‘sculptural 
shapes, which give me a waist. And the 

fabrics are luxurious, yet simple, 
textural and rich, and often 

in natural fibres – which 
are comfortable.’ 

It’s testament to the quality 
of the clothes that Lambert 
continues to wear all the pieces 
she has bought. ‘I even wear 
that first T-shirt’, she says. 

Opposite: Lambert 
wearing a dress from the 
new Nicole Farhi spring/
summer collection, which 
costs £350. This page, 
clockwise from right: 
shirt-dresses from 2012, 
which cost about £150 
each; a cashmere jacket 
bought in 2010 for about 
£350; the first piece by 
Nicole Farhi that Lambert 
bought – a T-shirt, which 
cost about £35 in 2002

Label          of        love
Three London brands, three very, 
very dedicated followers of fashion… 
ANNA BERKELEY hears why some women 
can’t get enough of certain designers
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MARY KATRANTZOU

Valeria Napoleone is an 
art collector and patron 
of the arts who focuses on 
promoting female talent

When Valeria Napoleone met Mary 
Katrantzou two years ago she had 
a fashion epiphany. As a patron of 
women’s art, the collector was captivated 
by Katrantzou’s creations. ‘Mary has 
a unique point of view. She studied 
architecture and you can see that in her 
work. It is like a contemporary artistic 
landscape,’ she says. ‘It is structural 
design, with a sense of humour.’ 

Napoleone does not like her artists 
or her art to be too serious. She hosts 
a great many events in her home and has 
taken to wearing Katrantzou’s designs 
almost exclusively on these nights. 
‘I wear them mainly at my own parties 
as the occasions are a really strong part 
of me and the clothes have such a strong 
point of view. They are imposing. 
When I go out to openings I wear more 
relaxed things, such as trousers. At 
home I can wear whatever I like. 
I never feel overdressed.’ 

She continues: ‘I love the 
structure. The cut makes you 
think about very austere 
pieces, but then she comes along 
with this amazing print and 
colour. It is this duality between 
the serious and the whimsical 
that is the key.’ Napoleone adds 
that she particularly loves the 

designer’s use of the corset 
combined with a strong shoulder. 
‘They have a direction, a little 
lift, but it is not too military. It 
is still very feminine, just like 
the waist and the hips that she 
creates for her women.’ 

Each season Napoleone visits 
Katrantzou to buy something 
from her atelier, but she also likes 
to shop at Dover Street Market or 
Harvey Nichols when she is in 
London. Katrantzou sometimes 
loans Napoleone dresses for 
her soirées, so she gets to wear 
pieces from the couture collection, too. 

‘They are very expensive pieces 
and you feel really experimental 
in them.’ On these occasions 

she lets the clothes speak for 
themselves – no jewellery, not 
even her watch. ‘I like the purity 
of the dress on its own.’

As we talk it becomes clear 
just how much Napoleone likes 
to express herself through 

her clothing and also how it, 
in turn, affects her. ‘It makes 
me feel, well, like myself. 
Really strong, dynamic and 
straightforward, but also very 
feminine. Oh, and flirty, too!’

Napoleone has a thing 
for conceptual and innovative 

design and before discovering 
Katrantzou she wore Yves Saint 
Laurent, Issey Miyake, Miu Miu 
and Azzedine Alaïa. Now 
she has been converted to the 
fierce new school of young 
British designers to which 

Katrantzou belongs, and during the day 
she will also wear her contemporaries, 
Roksanda Ilincic and Osman. ‘I have 
loved fashion since I was a teenager,’ 
she says. ‘It’s been in my blood. But, 
since I met these young kids, I cannot 
go back into YSL. Their designs are 
so fresh, but they consider so much. 
I feel beautiful in them, I feel my figure 
blooming in them, and I am not in 
my twenties anymore!’

Clockwise from left: 
this dress from 
last autumn/winter 
cost about £1,030; 
Napoleone wearing 
a borrowed show 
piece, which costs 
about £21,000; 
a top, £975, and 
trousers, £975, from 
last autumn/winter; 
a dress, £1,300, 
and ‘shoulder box’, 
£895, from spring/
summer 2011
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VIVIENNE  WESTWOOD

Natalie McCreesh 
is a forensic archaeologist

Natalie McCreesh’s love affair with 
Vivienne Westwood began 14 years ago 
when she walked into the designer’s 
Manchester store. ‘It was like walking 
into Narnia, all these amazing clothes 
and treasure jewels. I was totally 
gobsmacked,’ she says. 

She was so smitten she saved for 
months on end to buy a T-shirt and 
a brooch. It snowballed from there. At 
university she dropped five dress sizes 
and found herself able to indulge in 
more of the designer’s pieces. ‘I had 
more confidence after I lost all that 
weight, and I just went for it,’ she says. 
McCreesh is a healthy size 10 to 12, and 
loves the way that Westwood cuts for 
a curvaceous figure. ‘She doesn’t try to 
hide your curves; she doesn’t try to force 
your body into a different shape. She 
nips you in, pushes up your bust, and 
even the oversized pieces come with 
a belt, so you can cinch it as you wish.’ 

McCreesh, 31, buys multiple items 
every season, either through eBay, Kerry 
Taylor’s vintage auctions or the World’s 
End store in London. ‘I tend to buy at 
least two pieces of her Gold Label a year, 
although last season I got five, so…’ 

She admits that she is often asked how 
she can afford to buy so much. ‘I make 
sacrifices,’ she says. ‘I don’t do holidays, 
I don’t smoke or drink, I don’t have a car 
or kids. I invest in my fashion. I’d rather 

have my money hanging in my closet 
than go to fancy restaurants all the time.’ 
So she even subscribes to Westwood’s 
‘buy less, choose well’ motto.

There is much that makes Westwood 
clothing unique. ‘The fabrics are very 
tactile. I often get stroked when I am in 
my Westwood tweeds or gold thread 
jackets.’ She wears something by 

Westwood every day – under her lab coat 
when she’s at work at Manchester 
University. ‘I wear different seasons 
mixed together, never all from the same 
season. It doesn’t date, as she doesn’t 
design for trends, so she is never 
“in fashion”. But conversely 
she is never out of fashion.’ 

She has been blogging 
about the designer for 
almost five years and 
has become something of 
an expert. She is currently 
preparing to guest-curate an 
exhibition on Westwood footwear at 
the Northampton Shoe Museum (she 
owns 45 pairs of Westwood shoes). She is 
hopeful they might unearth pieces from 
the 1982 Nostalgia of Mud collection, 
a personal favourite. 

Her devotion shows no sign of waning. 
Why should it when she claims that 
‘every time I put Westwood on, it feels 
as if it was made for me’? 
Read McCreesh’s blog at 
fashionpearlsofwisdom.co.uk

Clockwise from left: 
a Westwood jacket from 
the 1980s, bought 
at auction for £350; 
McCreesh wearing 
a dress, £290, necklace, 
£105, and shoes, £695, 
all from this season’s 
collection, with socks that 
were a catwalk sample 
from 2008; second-hand 
shoes from 1994, bought 
in France for about 
£100; a skirt from the 
1981 Pirate collection, 
bought for £70 
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